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CORPORATE IDENTITY AND ARCHITECTURAL DESIGN OF THE BRNO BIENNIAL 2012 

21/6 – 28/10/2012

Moravian Gallery in Brno

Pražák Palace, Governor’s Palace, Museum of Applied Arts

http://www.bienalebrno.org/
The basic idea behind the corporate identity and architectural design of the 25th International Biennial of Graphic Design Brno is the process. Design as process. Process as design. The designers of the corporate identity of BB 2012, Adéla Svobodová, Pauline Kerleroux and Tereza Hejmová, as well as the architects of the international competition, Anna Kozová & Jerry Koza, attempt to capture the process of creating the design, just as with the process of creating the whole biennial. 

”The advantage of this year’s corporate design of the Brno Biennial is that it captures the whole atmosphere of this international event while letting the visitor to take a peak backstage. The individual printed materials for the biennial — from letters of invitation, via the catalogue, to this year’s premier newspaper — are styled as reports to attract potential visitors with the colourful variety of their imagery. The invitations, ingeniously folded, are reminiscent of Japanese origami. The catalogue of the international competition reproduces for the first time in the biennial history all the exhibits on show, though there is no information on the international jury and the connected events, which are accompanied by separate exhibition catalogues. The role of the main information medium, which in the past was entrusted to the biennial catalogue, has been taken over by the biennial newspaper. Its task is to bring everyone up-to-date with live and direct information. Those attending the international symposium as well as visitors to the biennial exhibitions will find in it the programme, interviews with the movers and shakers of the Brno Biennial, VIP guests and more useful information. 



 An important contribution by the architectural design of the competition exhibition is the green approach, augmented by the playful nature of the structures resembling a children’s construction kit. The Japanese-influenced character of the wooden structure design of the biennial exhibition has its forerunner in the Prostho Museum of Dentistry in the Japanese town of Kasugai, based on the Japanese wooden toy called Cidori, that enables individual wooden parts to be joined without using nails, glue or other affixatives, and allows for random modifications of the shape of the construction. The museum was designed by the Japanese architect Kengo Kuma, whose architectural studio in Tokyo employed a similar style for the interior of a new branch of Starbucks Coffee in Dazaifu on Kyushu island. 



The designers of the corporate identity of the Brno Biennial were in constant contact with Anna and Jerry Koza in order to arrive together at an optimum solution to underpin the whole process of preparing and producing the Brno Biennial through a perfectly functional and visually surprising design of the exhibition which will provide visitors with a sheer visual experience, while at the same time offering them a chance to take a close look at the exhibits.” 


Marta Sylvestrová, curator of the Brno Biennial
CORPORATE IDENTITY OF BB 2012
The graphic design for the Brno Biennial 2012 was conceived by Adéla Svobodová, Pauline Kerleroux and Tereza Hejmová, who use the corporate identity of BB 2012 to show the different phases of preparing and producing the design, combined with the preparations for the 25th edition of the biennial. For this year they have prepared all of the printed materials (call for applications, letters of invitation, information brochure, catalogue, advertisements, posters), as well as billboards on the buildings, a TV spot and for the first time, the Biennial newspaper, which is primarily aimed at those attending the international symposium.

”During the biennial preparations important moments had to be photographed, which were then included in the catalogue and advertisements reflecting the current stage of preparations for the Brno Biennial. This year all the events – the international competition, the exhibition of the guest curator, collateral thematic exhibitions and the symposium – are presented as a single unity of equal parts including the design,“ explained Adéla Svobodová.

The traditional catalogue dedicated mainly to the international competition merges the individual components and they will remain together even after the end of the exhibition. For example, the catalogue structure will reflect the divisions of the exhibition – the curatorial aim of the selection jury - and it will also partly respond to the architecture of the exhibition itself. The photographer was Jiří Thýn. 

This year’s innovation is the biennial newspaper which, in the form of interviews, will present the authors of the individual exhibitions and the speakers at the symposium. In this way the biennial will be shown as a living event, a meeting place for both exhibits and designers from around the globe. 

Graphic design

Adéla Svobodová / Pauline Kerleroux / Tereza Hejmová /

Adéla Svobodová and Pauline Kerleroux have been working together for more than 7 years. Their flagship project for the past 6 years was creating the design for the Fresh Film Fest. They receive commissions mainly form the cultural sphere and they are regularly nominated on the shortlist for the Czech Grand Design award.

Adéla Svobodová is a holder of the gold medal in the competition for the Most Beautiful World Books and the Most Beautiful Swiss Books for the book Atlas transformace (tranzit, 2010)

www.adela-pauline.net

Tereza Hejmová studied at the studio of Petr Babák and Štěpán Malovec at the VŠUP in Prague. She works mainly for cultural institutions. She started a small book festival focusing on books on art – Book the Book – which took place for the first time in 2011 in Prague.

ARCHITECTURAL DESIGN BB 2012 
The main underlying idea for this year’s biennial is the process, in particular the process of creating graphic design projects and the process of how the biennial is created. ”From the point of view of an architect the exhibition is also going through a process. The construction is made to measure for the exhibits and after the end of the exhibition it will be disassembled. Our main goal was to develop a simple modular system from elements, which after the exhibition has finished will continue to serve its original purpose,“ describes Anna Kozová. To this end the Moravian Gallery in Brno will hire, for the duration of the biennial, beech wood beams from the TON company, which the architects will integrate into the space of the Museum of Applied Arts, where a total of three hundred exhibits from the international competition within the biennial will be displayed. ”Another challenge was to discover the possibilities offered by the wooden material in relation to the exhibits. The exhibition consists of walls, bases and shelves reminiscent of stacks of wood left to dry. The individual exhibits are freely installed using a metal hanging set for shelves or magnets. An important component of the exhibition architecture was the division of space to create more intimate corners where the visitor can find peace for studying the exhibits,“ added Anna Kozová. 

Architecture

Anna Kozová & Jerry Koza

The architects of the international competition are Jerry Koza (SAD studio) and Anna Kozová. Both are graduates from the VŠUP in Prague where they met. Jerry is currently working as an architect for the Sad studio, which he founded with colleagues Adam Jirkal and Tomáš Kalhous in 2008. Their designs are characterized by an individual approach, development of new procedures and using non-traditional materials. Anna is a designer who has worked as a free-lance since graduation. Her long-term projects include work with the Beznoska company where she collaborates in developing new instruments for orthopaedics and designing new products for the TrashMade project. Together with her husband Jerry they design toys for their son Alfík, one of which, the Tornado, has enjoyed great success and is still made to order today.
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